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Comparison with the previous edition.
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OTHERS

BUYERS

Retailers,
Wholesalers,

Food Service and
Seafood Boutiques

IMPORTERS
AND EXPORTERS

PROCESSING
INDUSTRY
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VISITORS LOV
T

The survey results reflect visitor satisfaction with
Seafood Show Latin America 2025, showing that the fair
exceededexpectations by offering an enriching, inspiring,
and essential experiencefor the industry.
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NPS

EXCELLEN
LEVEL!

82

CSAT

(Customer
Satisfaction Score)

"I ACHIEVED
MY GOALS!"

96%




An event thatdrives
business and boosts the sector !

of visitors hold
management positions

participate in purchasing participated in the show
decisions for the first time




Generatenew
business and
partnerships

Learn about new
prOd ucts and
launches
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Network and
strengthen
relationships with
suppliers and
brands



25 BRAZILIAN
STATES VISITED
SEAFOOD SHOW
LATIN AMERICA

We connected all regionsof the
country to do business,expand
connections, and learn about the
latest industry trends.
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INTERNATIONAL PRESENCE

Professionals from 24
countries were  present,
reinforcing the global

Importance of Brazilian fish
and the role of the fair as a
bridge between Latin America
and the world .

A Brazil A Spain A China

A Norway A Brunei A Colombia

A Chile A Portugal A Italy A Mexico A Poland

A Argentina & Japan A Germany A Dominica A Ukraine

2 LPJiri:ed A Uruguay A Iceland A Latvia A United
A Ecuador L

States



WHAT VISITORS WILL
FIND AT THE FAIR

FOOD SECTOR
Distributors;

Cold storage
facilities;
Importers;
Processed food
industries
Processed foods.

PRODUCTS
Canned:;

Fresh and frozen;
Prepared;
Processed:;
Utensils.

BY-PRODUCTS
Skin;

Scales;

Flour;

Sauces;
Ingredients;

Oil

SOLUTIONS
PPE;
Weighing;
Filling;
Portioning;
Filleting;
Automation.

TECHNOLOGY SECTOR
Storage;
Packaging/Labeling;
Food service equipment;
Logistics;

Processing;

Traceability.
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A | tingpsessive how quickly
the fair has evolved. This year
Is fantastic. The audience is
very specific, very focused.

And there is also a very large
international presence, with
many countries looking for
equipment.o

EXHIBITOR TESTIMO
EXHIBITORS

A We welcomed our main
customers and partners here
at Seafood Show Latin
America. We had buyers at
our booth that we never
imagined would come.o

A lwas an excellent edition for
us, we met many partners and
new customers. In addition,
we sponsored the Brazilian
Sushi Championship for the
second time, which was a real
success.o
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PROJECT
MODULAR |

3,0x3,0m

/ )
‘ PLANTA BAIXA
v s

‘ [ Taxa da prefeitura ndo inclusa

The header and counter artwork can be
customized, with the customer
responsiblefor the design. Francal is
responsible for the production and
installation of the artwork.

ILLUSTRATIVE IMAGE

Functionaldesign,quick assemblyand guaranteedresults
The Modular | Projectis a readymade booth format, created for those seeking practicality,
visibility, and excellentcosteffectiveness

With a modern structure and cleanfinish, the model offers everythingyour brand needsto stand out
andgeneratebusiness

A Boothsstartingat 9sqm¢ box, corner,islandend, andislandoptions;

A Lightandelegantlook,with glasspanelsandcustomizedoranding

A Completefurniture, LEDighting, andessentiakervicesncluded

A Assemblycarriedout by the Francateam.

More than just a space it is a smart solution for your brand to make its mark with
professionalism comfort, and efficiency
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PROJECT
MODULAR I

IMAGEM ILUSTRATIVA

PLANTA BAIXA
5,0x 5,0m
Taxa da prefeitura ndo inclusa

A sophisticatedand high-impact presence
The Modular Il Project is the ready-made booth for those seeking elegant design, comfort, and
commercialperformanceat SeafoodShowLatinAmerica2026

With areasstarting at 20sgm, the model deliverspremium visibility and a modern structure, with glass
enclosureswoodenfacadesandrefinedfinishes

A 20sgmboothsc IslandEndandendcapoptions

A Completefurniture andlayoutdesignedor receivingguestsandnegotiating

A Essentiabervicesncluded power, cleaning security and LEDighting

A Quickassemblyandsimplifiedoperationby FrancaFeiras

More than just a space Modular Projectll is the right choicefor those who want to make an impact,
sell, and strengthentheir brand.
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CREATIVE
AREA*

Totalfreedomto create, innovate, and makeanimpact
The Creative FreedomArea is the ideal format for brands that want to sign their own spacewith
identity and exclusivityat SeafoodShowlLatinAmerica2026

With flexible squarefootageand creativefreedom, this model offers the perfect groundfor customized

projects from originallayoutsto immersiveexperiencesTheexhibitordefinesthe concept design,and

uniquefeaturesthat will representtheir brandat one of the largestB2B gatheringdan the LatinAmerican

seafoodindustry,

A Openspacewithout assemblystructure

A Maximumheight 3.20m +0.10cmraisedfloor;

A ThecCreativeFreedomAreais for those seekingautonomy, brand presence and high visualimpact,
aninvitation to transformyour booth into a true symbolof innovationandbusiness
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DIAMOND SPONSORSHIP

MAXIMUMYVISIBILITY

1.INSTITUTIONAL PRESENCE " 4. VISIBILITY IN THE VENUE - 7. COURTESIES AND
» Logo under the name DIAMOND SPONSORSHIP on materials (physical « Complete LED circuit REL ATIONSHIP

and digital) . .
_ Aerial banner - Exclusive guided tour (only level with this benefit)
» Featured on the fair map (logo bar) + 1 Mega entrance sticker Mandatory stop on the guided tour at the booth
- Official seal: “Diamond Sponsor « 1floor sticker +  Priority matching (Fit Score level 1)
. Samplingcampaign + 5guaranteed meetings with strategic buyers

Post-fair report with customized insights

2. EXCLUSIVE BUSINES S H UB | + Exclusive Diamond badge lanyard / Access to Flt Score survey

(owner - 70% of the space)

+ Naming rights: Exclusive Business Hub - Presented by [Brand] | 5" DIGI TAL & ME DIA

» Logo applied under the Diamond Sponsorship nomenclature - 2exclusive pre-eventposts
+ Institutional video up to 1min; « 2 exclusive posts during the event (first and second day)
» Dedicated Premium Concierge; * lreelonthe second day

+ lexclusive pre-eventemail marketing

+ Logo applied to the newsletter logo bar
« 1short activation (10-15 min) with buyers

« Logo applied to the website footer E XC L U S I V E
» Possibility of offering products for tasting; sponsor's responsibility. / - Visibility on the official event app /

3. PRESENCE IN ALL PRODUCTS - 6. HOSTED BUYERS

« Celebration Show Sponsorship — Menu Sponsorship + Exclusive guided tour (only level with this benefit)
. Best FishmongersSponsorship — logo application Mandatory stop on the guided tour at the booth

»  Priority matching (Fit Score level 1)
+ Seafood Service Show Sponsorship by Abrasel . 5guaranteedmeetings with strategic buyers
+ Seafood Talk Show Sponsorship — Logo application - Post-fair report with customized insights
' + Access to Fit Score survey ! //
' ' Y.

+ Private sessions with Hosted Buyers (20 min per day) (3 in total);




1. INSTITUTIONAL PRESENCE

+ Platinum SponsorSeal
+ Logo under the name PLATINUM SPONSORSHIP on materials (physical
and digital)

2. EXCLUSIVE BUSINESS HUB

+ Logo applied under the Platinum Sponsorship designation

+ 2 Celebration Show invitations

/" 3. PRESENCE IN PRODUCTS

+ Celebration Show sponsorship — welcome cocktail

- Best FishmongersSponsorship — logo application

+ Service Show by Abrasel — activation + logo application
+ Seafood Talk Show

4. VISIBILITY IN THE VENUE

+ Aerial banner

+ 1floor stickers
» 1Sampling Action
+ Logo applied to physical logo bar (floor plan and guide) and digital logo bar

(website, email marketing)

/" 5. DIGITAL & MEDIA

= 2 collective pre-event posts
» 1post during the event (second day) (non-exclusive)
+ 1story during the event (exclusive)

Logo applied to the newsletter logo bar (1Newsletter)
Visibility on the official event app

6. HOSTED BUYERS

+ Moderated matching (Fit Score level 2)

» Access to thelist of selected buyers

+ Access toFit Score search

+ 3Meetings that can be scheduled at your booth

7. COURTESIES AND

RELATIONSHIP

+ 4 Celebration Show invitations
» 2 credentials for the Exclusive Business Hub

V /;



1. INSTITUTIONAL PRESENCE

+» Gold Sponsor Seal

» Logo under the name GOLD SPONSORSHIP on materials (physical and

digital)

2. PRESENCE IN PRODUCTS

+ Celebration Show sponsorship — welcome cocktail
+ Best FishmongersSponsorship —logo application

+ Service Show by Abrasel — activation + logo application
« Seafood Talk Show

3. VISIBILITY IN THE VENUE

« laerial banner

GOLD SPONSORSHIP

HIGH VISIBILITY THAT FITS IN YOUR POCKET

4. DIGITAL & MEDIA

» Tnon-exclusive pre-event feed post
« 1non-exclusive pre-event story
« Visibility on the official event app

5. COURTESIES AND
RELATIONSHIP

» 1Celebration Show invitation

» 2credentials for the Exclusive Business Hub

8 QUOTAS

V /;



1. INSTITUTIONAL PRESENCE

» Silver Sponsor Seal

» Logo under the name SILVER SPONSOR on materials (physical and
digital)

2. PRESENCE IN PRODUCTS

+ Celebration Show sponsorship — welcome cocktail
+ Best FishmongersSponsorship —logo application

+ Service Show by Abrasel — activation + logo application
« Seafood Talk Show

3. VISIBILITY IN THE VENUE

« laerial banner

SILVER SPONSORSHIP

ESSENTIALVISIBILITY

4. DIGITAL & MEDIA

+ Logo displayed in the newsletter logo bar (1Newsletter)
« Visibility on the official event app

5. COURTESIES AND
RELATIONSHIP

» 1Celebration Show invitation

» 2credentials for the Exclusive Business Hub

V /;



BEST FISHMONGERS SPONSORSHIP

1. FRANCAL COUNTERPARTS

» Logo under nomenclature BEST FISHMONGERS SPONSOR on the fair's website;
» Logo under nomenclature BEST FISHMONGERS SPONSOR in the physical communications of the space;

Logo under nomenclature BEST FISHMONGERS SPONSOR in the space's digital communications (website, email, newsletter, Instagram);
Logo under nomenclature BEST FISHMONGERS SPONSOR on the competitors' t-shirts;

O1Pre-event feed post on social medias, non-exclusive (30 days before the fair). Artwork submitted by the client 15 days prior to its

10 QUOTAS
O1free ticket for Global Celebration;

2. SPONSOR COUNTERPARTS

» Supply of inputs for the realization of competitions (Ex: ice and thermal box).
» The sponsor must provide enough products to carry out the competitions.

+ Delivery dates: first and second day of the fair.

YV /;



COMPARISON
TABLE -

INVESTMER ¥$ B0.00 0.000 0

TITUTI

Official Spons:
Logo with tier naming on collal

Featured placement on

sponsorship naming
Naming Rights usive Business Hub
Brand video (up to 1 min)

Dedicated Premium Conc

Privat s with Hosted Buy: 20 min)

Short activation (10-15 min) with bu:

Product sampling opportunity to buye

ILITY

Full LED circuit

Hanging banner

a entrance d

Floo als

Sampling activation on the show floor

ve branded badge lanyard

Logo on physical logo bar (floor plan & guide)




T A B L E AVAILABLE SLO 5SLOTS 8 SLOTS 12 SLOTS
INVESTME . Rs =0, s 30 000 y

. TAL & MEDIA
Social Media Posts (Pre-event) v 2 exclusive v 2 shared
Social Media Posts (During the event) v 2 exclusive v 1(Day 2 exclusive)
Stories / Reels v 1Reel (Day v 1 Story (during) v 1 Story (pre)
Exclusive pre-event email marketing v 1
Logo on newsletter logo bar v 1newsletter
Logo in website footer

Visibility on the official event app

HOSTED BU RS

Exclusive guided tour with mandatory booth stop v

chmaking & Fit Score v Priority (T1) v

Buyer meetings v 5 guaranteed v 3on request

Post-show report with custom insights /

Access to Fit Score research

Access to the curated buyers list

ROSS PRODUCT

Celebration Show Sponsorship v Menu v Cocktail v Cocktail v Cocktail

Best Fishmongers Sponsorship (Logo)

Service Show by Abrasel (Activation + Logo)

food k Show (Logo)

HOSPITALITY & NETWORKING

Celebration Show invitations 6 v/ 4 v 1 /1

VIP Badges / Exclusive Busine v 2Hub v 2Hub v 2Hub
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Be the first brand everyone

sees!
— Before even stepping foot in the trade show, all
e R ' visitors go througtihe online registrationpaga

their first official contact with the event. It is at this
strategic moment that your brand castand out in a
i unique and memorable wa

12.2026 : .

Highlight your brand where it really matters even
before the event begins!

+130,000 VIEWS

NAAANN




EXHIBITOR AREA

BANNER Strategic communication directly

with exhibitors

The exhibitor area is a@xclusive hub for

exhibitors, bringing together essential information
about participating in the fair. With thBanner on
the Page your brand communicates with highly
gualified audience composed of companies in the
fish sector, services, technology, associations, and
partners.

PERIODIANUARY OCTOBER 2025



