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Obiettivi strategici:




» NUMBERS

s ®

+4,500 +100 +20

qualified brands countries
professionals exhibitors
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25 +50 hours 3 DAYS

- of content £ fai
Brazilian states of fair

present




») GROWTH
EXPRESSIVE

Comparison with the previous edition.




»  VISITOR PROFILE
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VISITOR
OF VISITORS

The survey results reflect visitor satisfaction with
Seafood Show Latin America 2025, showing that the fair
exceeded expectations by offering an enriching, inspiring,
and essential experience for the industry.
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NPS

EXCELLENT
LEVEL!

82

"I ACHIEVED
MY GOALS!"

96

(Customer
Satisfaction Score)
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VISITORS' OBJECTIVES

Network and
Learn about new Generate new strengthen
products and business and relationships with
launches partnerships suppliers and

brands



Um evento que movimenta
negocios e impulsiona o setor!

dos visitantes possuem
cargos de gestao

participam de decisées participaram da feira
de compra pela primeira vez




WHAT VISITORS WILL
FIND AT THE FAIR

FOOD SECTOR
Distributors;
Cold storage
facilities;
Importers;
Processed food
industries
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PRODUCTS
Canned;

Fresh and frozen;
Prepared;
Processed:;
Utensils.

BY-PRODUCTS
Skin;

Scales;

Flour;

Sauces;
Ingredients;

0]]]

SOLUTIONS
PPE;
Weighing;
Filling;
Portioning;
Filleting;
Automation.

TECHNOLOGY SECTOR
Storage;
Packaging/Labeling;

Food service equipment;
Logistics;

Processing;

Traceability.




25 BRAZILIAN
STATES VISIT THE
SEAFOOD SHOW
LATIN AMERICA

We connect all regions of the
country to do business, expand
connections, and learn about the
latest industry news.
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INTERNATIONAL PRESENCE

Professionals from 24
countries were present,
reinforcing the global

importance of Brazilian fish
and the role of the fair as a
bridge between Latin America
and the world.

Brazil Spain China

Chile Brunei Norway

Argentina Portugal Colombia + Mexico Wanrrd

Argentina . japan Italy . WestBank + Ukraine
Peru - :
— Uruguay Germany  « Dominica * United
nite :

States Ecuador lceland e Latvia Kingdom



NPS
CAST

(Customer
Satisfaction Score)

LEVEL OF
EXCELLENCE!

95

OBJECTIVES
ACHIEVED

93

94




“It's impressive how quickly
the fair has evolved. This year
is fantastic. The audience is
very specific, very focused.
And there is also a very large
international presence, with
many countries looking for
equipment.”

EXHIBITOR TESTIMONIAL
EXHIBITORS

“We welcomed our main
customers and partners here
at Seafood Show Latin
America. We had buyers at
our booth that we never
imagined would come.”

“It was an excellent edition for
us, we met many partners and
new customers. In addition,

we sponsored the Brazilian
Sushi Championship for the
second time, which was a real
success.”



PRODUCTS

Realizacdo / Organization

E] s=ancaL  seafoodQbrasil




444

PROJECT
MODULARI I

3,0x3,0m

/ )
‘ PLANTA BAIXA
v s

‘ [ Taxa da prefeitura ndo inclusa

The header and counter artwork can be
customized, with the customer
responsiblefor the design. Francal is
responsible for the production and
installation of the artwork.

ILLUSTRATIVE IMAGE

Functionaldesign,quickassemblyand guaranteedresults.
TheModular| Projectis a readymadebooth format, createdfor those seekingpracticality, visibility,and
excellentcosteffectiveness

With a modern structure and cleanfinish, the model offers everythingyour brand needsto stand out
andgeneratebusiness

» Boothsstartingat 9 m2—box, corner,islandend,andislandoptions

» Lightandelegantlook,with glasgpanelsandcustomizedoranding

+ Completefurniture, LEOighting,andessentiakerviceancluded

* Assemblycarriedout by the Francateam.

More than just a space,it is a smart solution for your brand to make its mark with professionalism,
comfort, andefficiency
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PROJECT
MODULAR I

IMAGEM ILUSTRATIVA

PLANTA BAIXA
5,0x 5,0m
Taxa da prefeitura ndo inclusa

A sophisticatedand high-impact presence

The Modular Il Project is the readymade booth for those seekingelegant design, comfort, and
commerciapberformanceat SeafoodShowLatinAmerica2026

With areasstarting at 20 m2, the model deliverspremium visibility and a modern structure, with glass
enclosuresywoodenfacadesandrefinedfinishes

« 20m?2booths-IslandEndandIslandoptions

+ Completefurniture andlayoutdesignedor receivingguestsand negotiating

» Essentiabervicesncluded power, cleaningsecurity,and LEOighting

* Quickassemblyandsimplifiedoperationby FrancaFeiras

More than just a space Modular Projectll is the right choicefor thosewho wantto makeanimpact,sell,
andstrengthentheir brand
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CREATIVE
FREEDOM
AREA*

Total freedomto create,innovate,and makean impact.

TheCreativeFreedomAreais the idealformat for brandsthat want to signtheir own spacewith identity
andexclusivityat SeafoodShowlLatinAmerica2026

With flexible squarefootage and creativefreedom, this model offers the perfect groundfor customized
projects,from originallayoutsto immersiveexperiencesTheexhibitordefinesthe concept,design,and

uniquefeaturesthat will representtheir brandat one of the largestB2B gatheringsn the LatinAmerican
seafoodndustry

« Openspacewithout assemblystructure

+ Maximumheight 3.20m +0.10cmraisedfloor;

+ TheCreativeFreedomAreais for those seekingautonomy, brand presence and high visualimpact,
aninvitation to transformyour booth into atrue symbolof innovationandbusiness



SPONSORSHIP
OPPORTUNITIES
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EXCLUSIVE: R$ 80,000

1. INSTITUTIONAL PRESENCE e
- Logo under the name DIAMOND SPONSORSHIP on materials (physical and - 1floor sticker
digital) - Samplingcampaign

- Featured on the fair map (logo bar) -Exclusive Diamond badge lanyard

- Official seal: “Diamond Sponsor”

5. DIGITAL & MEDIA

- 2 exclusive pre-eventposts

- 2 exclusive posts during the event (first and second day)
- 1 reel on the second day

- 1 exclusive pre-eventemail marketing

- Logo applied to the newsletter logo bar

- Logo applied to the website footer

- Visibility on the official event app

2. EXCLUSIVE BUSINESS HUB (owner — 70% of the space)
- Naming rights:

Exclusive Business Hub — Presented by [Brand]

- Logo applied under the Diamond Sponsorship nomenclature
Institutional video up to 1 min;

Dedicated Premium Concierge;

Private sessions with Hosted Buyers (20 min per day) (3 in total);

1 short activation (10—15 min) with buyers

Possibility of offering products for tasting; sponsor's responsibility.

6. HOSTED BUYERS

- Exclusive guided tour (only level with this benefit)

3. PRESENCE IN ALL PRODUCTS - Mgnglatory stqp on t.he guided tour at the booth
Celebration Show Sponsorship — Menu Sponsorship - Priority matching (Fit Score level 1)

- Best FishmongersSponsorship — logo application - ggutafra_nteed rTe'ettr:ngS ‘J:V'th_ strgat_eg!crt])tuyers

- Seafood Service Show Sponsorship by Abrasel - rostlarreport with customized Insignts

- Seafood Talk Show Sponsorship — Logo application - Access to Fit Score survey

4. VISIBILITY IN THE PAVILION 7. COURTESIES & RELATIONSHIPS
- 6 Celebration Show invitations;
- 4 VIP credentials;

- Includes the five main physical items:
- Complete LED circuit
- Aerial banner



5 QUOTAS: R$50,000

1. INSTITUTIONAL PRESENCE 5. DIGITAL & MEDIA
- Platinum SponsorSeal - 2 collective pre-event posts
- Logo under the name PLATINUM SPONSORSHIP on materials (physical and digital) - 1 post during the event (second day) (non-exclusive)

- 1 story during the event (exclusive)

- Logo applied to the newsletter logo bar (1 Newsletter)
2. EXCLUSIVE BUSINESS HUB - Visibility on the official event app
- Logo applied under the Platinum Sponsorship designation
- 2 Celebration Show invitations

3. PRESENCE IN PRODUCTS 6. HOSTED BUYERS

- Celebration Show sponsorship — welcome cocktail - Moderated matching (Fit Score level 2)

- Best FishmongersSponsorship — logo application - Access to the list of selected buyers

- Service Show by Abrasel — activation + logo application - Access to Fit Score search

- Seafood Talk Show - 3 Meetings that can be scheduled at your booth
- 4. VISIBILITY IN THE PAVILION - Courtesy and networking

- Aerial banner - 4 Celebration Show invitations

- 1 floor stickers - 2 credentials for the Exclusive Business Hub

- 1 Sampling Action
- Logo applied to physical logo bar (floor plan and guide) and digital logo bar (website,
email marketing)



8 QUOTAS: R$30,000

1

N
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. INSTITUTIONAL PRESENCE
Gold SponsorSeal
Logo under the GOLD SPONSOR designation on materials
(physical and digital)

. PRODUCTS
Celebration Show sponsorship — welcome cocktail
Best Fishmongers Sponsorship — logo application
Service Show by Abrasel — activation + logo application
Seafood Talk Show

. PAVILION
1 overhead banner

4. DIGITAL

1 non-exclusive pre-event feed post
1 non-exclusive pre-event story
Visibility on the official event app
Courtesy and relationship

1 Celebration Show invitation

2 Exclusive Business Hub credentials



12 QUOTAS: R$10,000

1. INSTITUTIONAL PRESENCE

Silver SponsorSeal
Logo under the SILVER SPONSOR designation on
materials (physical and digital)

2. PRODUCTS

Celebration Show sponsorship — welcome cocktail
Best Fishmongers Sponsorship — logo application
Service Show by Abrasel — activation + logo application
Seafood Talk Show

3. PAVILION

1 aerial banner

4. DIGITAL

Logo displayed in the newsletter logo bar (1 Newsletter)
Visibility on the official event app

Courtesy and relationship
1 Celebration Show invitation
2 Exclusive Business Hub credentials
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Be the first brand everyone

sees!
— Before even stepping foot in the trade show, all
e R ' visitors go througtihe online registrationpage—

their first official contact with the event. It is at this
strategic moment that your brand castand out in a
i unique and memorable wa

12.2026 : .

Highlight your brand where it really matters even
before the event begins!

+130,000 VIEWS




BANNER SITE

EXHIBITOR AREA

Seafood |5 oo
~ Show .. 2026

OLA EXPOSITOR!

SEJA BEM- V/ND O ACOES DE MARKETING
e O e e MANUAL DO EXPOSITOR
ACOES DA FEIRA

COMUNICACAO EIMPRENSA

ACCESSE&10 QUALIFIED PROFESSIONALS

7



Available for stands
from 12m?2
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RELAXATION LOUNGE




Direct impact with visitors at
the right place.

Samplingallows your brand tanteract
directly with visitors, distributing
brochures, gifts, or promotional materials
at strategic points predetermined by
Francal It is the perfect opportunity to
generatebrand experience, recognition,
and immediate recalamong the target
audience.



+20,000

contacts in the lead
database

. EMAIL MARKETING
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Direct impact with visitors at
the right place.

Samplingallows your brand tanteract
directly with visitors, distributing
brochures, gifts, or promotional materials
at strategic points predetermined by
Francal It is the perfect opportunity to
generatebrand experience, recognition,
and immediate recalamong the target
audience.
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High-impact mediafor those who want

to
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be seen and remembered

360° presence
Your brand at strategic high+traffic locations,

such as entrance porticos, media cubes,and
panels in the food court.

Contentthat connects
Digital and dynamic messagesthat attract
attention and spark interest.

Visibility that generatesresults
Maximum reach, high brand recall, and
targetedaudienceat your booth.



Your brand in the path of all visitors.

Floor stickerdransform the fair floor intca
strategig high-visibility medium, placing
your branddirectly in the public's path With
striking dimensions and professional
installation, your company makesceeative,
innovative, and unforgettablampression.



ADVERTISEMENT
VISITOR GUIDE

2 isimo 2025

October | 2Ist to 23rd 12025

VISITANTE

Visitors Guie




TheDouble Sided Aerial Bannegputs your brand
in a privileged position, visible from all angled
the pavilion. With its large size and higbality
printing, your company is guarantegdmediate
visual impactand a striking presence in the
event's official communications.

EMERGENCIA J— [

m s




PRODUCTION

FRANGAL

ECOSSISTEMA PARA EVENTOS

An event promoter with 100% Brazilian capital,
Francal is one of the main players in the trade
fair market and contributes not only to the
economic and social development of the 15
different sectors in which it operates, but also
boosts the economy of the locations where it
holds its events. With over five decades of
experience, it is a benchmark in Brazil and
recognized abroad.

www.francal.com.br

seafood gy brasil

Seafood Brasil is a communication platform
communication platform designed to increase
consumption and generate business for
players in the fish production chain. Launched
in 2013, it has a website, social media, events
with the production chain, and a magazine
with five annual editions.

www.seafoodbrasil.com.br
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