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THREE
MEMORAEBLE DAYS

The Seafood Show Latin America 2024 was a landmark
event! With a record attendance of 4,000 visitors, it
energized the market with new opportunities and
partnerships. Held in a 7,500 m? space at the New Anhembi
District, it brought together the entire seafood supply chain to
explore the latest trends, celebrate industry advancements,

and boost business.
Featuring an extensive and innovative lineup, highlights

included the 1st Brazilian Sushi Championship and its
first International Business Round, making this edition a
unique and unforgettable experience. Check out the
highlights and everything the event brought to the market!




NUMBERS

Event data confirms its
success and establishes it as
a key plattorm for the
growing  Latin ~ American

seafood Iindustry each year.

4,000 +100

Qualified Increase

Visitors compared to 2023 Exhibiting

Brands

24 3 7 500 +40

Stgtes DEVE Hours of
visited content
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Countries

States of
Brazil

TOP 3 VISITING STATES: SP, SC AND RJ
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= CHILE .
= ARGENTINA .
= SPAIN .
= ECUADOR .
= UNITED STATES .
« PERU :
= JAPAN
= NORWAY

= PARAGUAY

PORTUGAL

RUSSIA

URUGUAY CANADA
COLOMBIA

ICELAND
DOMINICAN REPUBLIC

SINGAPORE
SWEDEN
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EXPORTER IMPORTER

DISTRIBUTOR SALES
REPRESENTATIVE




THE SURGE IN VISITS FROM

WHOLESALERS, SUPERMARKET OWNERS, +60%
FOOD SERVICE PROVIDERS, AND FISH R
MARKETS WAS THE BIG HIGHLIGHT! AND

+49%
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CHECK OUT SOME SUPERMARKET CHAINS
THAT VISITED THE FAIR
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FOF? THE FIRST TIME

- 49%

% HOLD MANAGEMENT
POSITIONS

95%

~ CONDUCTED BUSINESS
AT THE EVENT




REASONS
TO VISIT

DISCOVER NEW TRENDS
AND LAUNCHES

) FIND NEW SUPPLIERS

) MAKE BUSINESS DEALS
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ATTRACTION

THE EVENT FEATURED A WIDE RANGE OF

CONTENT AND EXPERIENCES

L p———
- ) ==
o




Organized by the Nagoya Sushi School and led by André Kawai, the
Brazilian Sushi Championship was a major highlight at the Seafood Show
Latin America. Over three days of intense competition, the event captured
the attention of visitors, exhibitors, and the media. Chef Allan Vitor

emegsd & igiempvsMpNH TSRy eipaRazl at the
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ARENATALKS

Various topics were explored at Arena Talks, the official stage of
the event, featuring industry experts like Philip Walsh (Vice
President of Retail Sales at Legit Fish), who led the discussion on:

"Seafood Market: Insigem%reltﬁmAmerica to Become More



PARTNER

Seafood arasel

SERVICE SHOW

Renowned chefs showcased their culinary skills to visitors at
the Seafood Show Latin America. Over 10 hours of cooking
demonstrations were held using seafood. A standout moment
was the preparation(%@alpefin Tuna by Régis Sassaki and

Cazalvara.

10+ HOURS 11+

of content




3" edicas
MELHORES

¥ PEIXEIROS
P DO BRASIL

The award aims to acknowledge and appreciate the work of

fishmongers, encourage the proper display of seafood at
sales points, and promote increased seafood consumption.

WINNERS

HERMES SEAFOOD HeRMES SEAFOOD
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The award aims to recognize and highlight innovations b i s

In the seafood industry during the Seafood Show Latin
America

WINNERS
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Gatherings of top buyers—supermarkets, fish markets,
importers, and distributors—alongside major suppliers from the

Latin American seafood indystry! Twq days filled with
networking and sharing ‘experiences.

R$ 5,470,000
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Meetings were held between major buyers from South Africa, the :
United States, Canada, and Japan, and leading seafood
suppliers from Latin America!




} LC Almeida

v Engenharia Ambiental
Sequranca do Trabalho

www.lcalmeida.com.br

SELECTIVE
COLLECTION
AND WASTE

8.5 TONS OF

ORGANIC MATERIAL
WASTE FOR COMPOSTING

7.3 TONS OF

RECYCLABLE
MATERIAL
ITEMS PROPERLY
SORTED

0.6 TONS OF

WOOD MATERIAL



MARKETING AND
RESULTS-DRIVEN
COMMUNICATIO N

STRATEGIES AND ACTIONS THAT BOOSTED THE
VISIBILITY OF THE EVENT AND EXHIBITOR BRANDS




225,000

Page views on the
site

222

Campaigns sent

to

26,000+

Contacts in the
database of the
fair

72

Article

R$ 5,505,074.00
Estimated value of exposure

4,858,162

Views

14 ,000+
En%%gg%dnga S
2,083,766

Impressions
Reached

Analyzed period: January 2024 to October 2024



CLICK HERE
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THE LATIN

AMERICA ©®
SEAFOOD SHOW
MADE HEADLINES?

CLICK HERE

TERRA VIVA PROGRAM

clickHERE X A C.



https://g1.globo.com/sp/sao-paulo/sp1/video/capital-sedia-o-campeonato-brasileiro-de-sushi-13040596.ghtml
https://www.youtube.com/watch?v=xgyGzcIaejk
https://exame.com/casual/dia-de-feira-eventos-de-gastronomia-movimentam-bh-sp-e-rj-nos-proximos-meses/

REAL-TIME COVERAGE OVER THE 3
DAYS OF THE EVENT

“videos

inclléqjag Stories
Reels
Publications on Proprietary
the website. content produced
on digital
channels

431,85
duringe fair

Images
published among
exhibiting
brands,
attractions, and
content




"The audience was incredibly
knowledgeable, we made some
great business deals, and for
our first time, 1t was truly
amazing. Kudos to the event
organizers and staff!"

Silmara Garcia

TESTIMONIALS FROM

EXHIBITORS

INVEST

( RONDONIA
"The Fair offers a fantastic "Our participation in the fair
opportunity to strengthen our was outstanding. The sushi
presence both nationally and competition was a hit and

Internationally. It's the perfect started at an exceptionally

time to introduce Tambaqui to high level. The organization

Brazil's biggest consumer market deserves praise for having a

and build nelvv strategic solid market vision, making
DFJIIHPI8"5%"1\{!3%WGEF'S"TVJIJOr this the most important fair for

the seafood sector in Brazil

Kivia Vilarim and katin America,’

£

aluzitania
Pescados

"Seafood 2024 was enriching
and gave us unique networking
opportunities. It was amazing

fpoaRart o
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CHECK OUT THE HIGHLIGHTS FROM THE 3 DAYS
OF THE SEAFOOD SHOW LATIN AMERICA 2024

DAY 01 DAY 02 DAY 03

o T O BE R OCTOBER OVC T OFERF R

> CLICK TO WATCH THE VIDEO > CLICK TO WATCH THE VIDEO P CLICK TO WATCH THE VIDEO



https://www.youtube.com/watch?v=qrmDSNbyHsU
https://www.youtube.com/watch?v=t50oqaObimU&t=12s
https://www.youtube.com/watch?v=NZ-VJMl_5Vk
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BOOK YOUR SPOT
FOR THE 2025
EDITION!

Kelly Vieira
r(11) 93962-7083

in f @ © @seafoodshowb
www.seafoodshbw.com.br

Realizacao

E rrANGAL seafoodigbrasil


mailto:kelly.vieira@francal.com.br
mailto:kelly.vieira@francal.com.br

